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Executive Summary

Travel is an integral commitment for businesses that can pay off exponentially in terms of 

revenue and profits. However, businesses and employees must be aligned on travel priorities 

in order to improve traveller experience and produce the most positive outcomes. Safety is the 

top priority for Asia Pacific (APAC) business travellers, but they don’t feel like they have the 

tools and support they need from their companies.

As professionals competing in the digital era, APAC business travellers expect to be able to 

easily and conveniently manage every stage of their trip from planning through filing expense 

reports upon return. However, employees don’t believe their companies afford them the 

flexibility to utilise the travel management platforms of their preference in order to be most 

productive and safe on the road.

In an effort to better understand this key business issue, SAP Concur commissioned a 

survey of 7,850 business travellers—defined as those who travel for business at least 

three times annually—in 19 global markets, including 2,500 respondents from the 

following APAC markets: Australia, Greater China (China, Hong Kong and Taiwan), 

India, Japan, Singapore and Malaysia.

While business travellers find administrative inconveniences frustrating, they want employers 

to know that isn’t their biggest concern about travelling. Though most business travellers in 

APAC (32%) report that safety is their top priority on the road, only 27% believe their safety is 

their company’s top priority when travelling. 

Subpar business travel experiences can result in the alienation of employees over matters 

that could readily be rectified with improved technology. More than 2 in 5 (43%) have forfeited 

or lost money for a travel related business expense either because they thought it was not 

worth reporting or because their company failed to reimburse them for it. 

And when business travellers use the solutions made available to them by their company, 

they’re often finding that their resources are inadequate by today’s standards. A vast majority 

(70%) of business travellers believe that their company lags behind when it comes to adopting 

the latest technologies to make business travel easier, including nearly 2 in 5 (39%) who 

agree strongly.  

http://www.wakefieldresearch.com/
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The Equaliser: Employees Reaching Out for Tech 
Solution to the Stress of Business Travel 

Business travel requires a major commitment of resources—primarily, time and money—by employers and 

employees to manage client relationships and cultivate new business. Employers and business travellers are 

essentially partners on the journey and their goals must aligned to achieve the desired results. 

This survey, however, has found several areas of disconnect that could impact APAC businesses’ bottom line.

While employers very well may be focusing on making business travel as efficient as possible, they may be 

overlooking employees’ most basic concern. Nearly a third (32%) of APAC business travellers who follow travel 

policies report safety is most important to them personally when travelling for business, followed by business 

needs (30%) and staying within policy (15%). Business travellers in Greater China (43%) were far more likely to 

make safety their top priority, followed by Singapore and Malaysia (37%) and Australia (31%).   

Road Woe

When asked to rank their top two priorities for business travel, APAC business travellers overall placed safety 

(54%) and business needs (54%) equally above all others. However, Greater China clearly demonstrated its 

overriding concern for safety (68%) compared to business needs (50%). 

Yet it would be a mistake to view APAC business travellers as a single-minded monolith. Japan, recognised as 

one of the world’s safest nations, resoundingly reversed the top 2 priorities, citing business needs (66%) more 

frequently than safety (46%).  

Conversely, taking employees’ needs into consideration should be top of mind when refining travel management 

policy. Nearly a third (32%) of business travellers think their companies prioritise business needs ahead 

of safety (27%), aligning with global averages – business needs (30%) and safety (27%).

Top personal travel priorities to 
APAC business travellers

32% say safety is their top priority

30% say business needs is their top priority

15% say staying in policy is their top priority
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Employees, in fact, are already making business travel decisions based on safety concerns. Nearly half (46%) of 

APAC business travellers have reduced travel to a certain location due to political unrest or health 

hazards, compared to 38% globally. Other experiences included selecting or changing their flight based on the 

type of aircraft (44%) and having travel delays due to another passenger’s misconduct (38%). 

Business travellers from Singapore and Malaysia are most likely to react in response to unsettling current events 

with 60% having reduced travel due to political unrest or health hazards, followed by APAC counterparts from 

Australia (53%) and India (50%). 

Business travellers can’t begin to focus on business strategy if they aren’t comfortable in their surroundings. 

Nearly two-thirds (63%) in APAC have changed their accommodations on a business trip specifically because 

they felt unsafe, compared to 58% globally. 

Employers should also be considerate of the fact that female employees can be particularly vulnerable to safety 

challenges on the road. Nearly 2 in 5 (37%) women in APAC have avoided going somewhere for fear of being 

sexually harassed in the past year while travelling for business and more than two-thirds (67%) have changed 

accommodations specifically because they felt unsafe. 

Safety Concerns 

46% 44%
38% 37%

29%

Reduced travel locations due
to political unrest or

health hazards

Selected/changed flight based
on aircraft type

Had travel delays due to
another passenger's

misconduct

Chose to travel by rail/train
because of environmental

concerns

Avoided areas for fear of being
sexually harassed

Actions or experiences business travellers have undergone in the 
past year

In fact, more than 3 in 4 (76%) women in the region 

have had gender-based negative experiences while 

on business travel that include:

• Nearly half (47%) have been asked if they are 

travelling with their husband, compared to 42% 

globally. 

• More than 2 in 5 (43%) have had fellow business 

travellers assume they were a service worker, far 

surpassing the global average (31%). 

• And nearly a third (30%) have been catcalled. 

76% of women have 
had negative 

experiences based on 
their gender while on 

business travel
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While safety on the road is the most pressing concern for business travellers, the entire travel experience can be 

marked by annoyances and inconvenience. In fact, more than a third (35%) of APAC business travellers are most 

stressed before the trip, 33% after the trip and 31% during the trip. 

While planning and booking are generally the most vexing issues business travellers face before the trip, 

expense reports and catching up on emails plague the post-trip stage. Japanese business travellers are by far 

more likely to be stressed after the trip (56%), followed by India (31%) and Australia (28%) and Singapore and 

Malaysia (28%). 

Stress and Inconvenience 

Instead of being able to decompress and get back into the regular work flow after the trip, business travellers are 

stressed out about the complications of submitting expense reports and getting reimbursed. It has taken at least 

15 days for more than 1 in 5 (21%) business travellers to be reimbursed from their company for a business trip 

expense. APAC business travellers are averaging 10.73 days for travel expense reimbursement, one day 

less than the global average (11.73). 

Perhaps more importantly for many, not only is time being squandered but they’re also losing money in the 

process. More than 2 in 5 (43%) have forfeited or lost money for a travel related business expense either 

because they thought it was not worth reporting or because their company failed to reimburse them for it. And, in 

2018, business travelers lost an average of USD$839. 

The process can be so arduous and inefficient that it increases the likelihood of the business travellers

developing a cynical view toward it. In fact, 1 in 5 (20%) would rather have a cavity filled at the dentist than to fill 

out an expense report after a business trip. Further, half (50%) believe their plane is more likely to leave on time 

than they are to have their expenses reimbursed on time. 

Before the Trip

35%
During the Trip

31%
After the Trip

33%

Most business travellers are most stressed before or 
after a business trip

$       ¥ 
£   

€

Travellers Want Options  

In their personal lives, employees take advantage of an array of apps and other technological solutions and they 

expect to have similar options in the workplace to enhance their business travel experience. However, a vast 

majority (70%) of business travellers in APAC believe that their company lags behind when it comes to adopting 

the latest technologies to make business travel easier. 

Business travellers’ expectations of having a stress-free travel experience are so heightened that they are willing 

to assist providers in creating a more detailed profile of them. An overwhelming majority (86%) are willing to 

share personal information to improve the convenience and personalisation of their business travel 

experience, which is a significant concession given today’s general data privacy concerns. 
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Business travellers would be most willing to share information on their transportation expenses (62%), hotel 

expenses (58%) and flight itineraries (58%) to improve the convenience and personalisation of their business 

travel experience.  

The technology that employees want to see improved aligns with their key phases of stress for business travel: 

before the trip and after. For business travellers who agreed that their company is behind in adopting the 

latest technology, 64% say that booking and expense reporting are behind, compared to the global 

average (58%).

And safety consistently remains top of mind. More than 3 in 5 (61%) business travellers are hoping to see 

their employer improve the travel safety tools they offer, compared to 52% globally.

In fact, safety is the reason most business travellers find comfort in feeling that they’re continuously supported  

on the road. Two-thirds (66%) of business travellers have shared their location while travelling for 

safety—for example to let emergency contacts to know where they are, compared to 58% who have done 

this globally. That is followed by sharing information for navigation (61%, vs 55% globally) and information on 

local establishments (57% vs 51%).  

If at any time business travellers have to make adjustments to their itinerary, they overwhelmingly want the ability 

to take advantage of the most advanced technology to do so. If their travel arrangements were cancelled while 

travelling for business, 76% re-booked online, compared to 24%  who did so by phone. 

The flexibility of being able to re-book travel at their convenience underscores the extent to which business 

travellers want to simply the process, minimising human interaction. Indian business travellers (84%) are most 

likely to prefer to re-book online, followed by Japan (80%) and Greater China (79%). 

Business travellers most want help with booking and planning their trips. The most important features when it 

comes to using a mobile app are booking a hotel (42%), air travel (40%) and the ability to view and manage their 

itinerary (39%). 

64% 61% 56% 52%

Booking and expense reporting tools Travel safety tools Itinerary management tools Virtual payment tools

Top technologies business travellers believe their companies are 
behind in adopting

The Need to Upgrade

Whatever technology that could be utilised to enhance the travel experience would likely be embraced by the 

employees and they see many areas of opportunity. Nearly two-thirds (64% vs 58% globally) of business 

travellers in the region believe their company is behind in adopting booking and expense reporting tool 

technology, followed by travel safety tool technology (61% vs 52%) and Itinerary management tools 

technology (56% vs 50%). 
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68%

65%

67%

51%

60%

1%

Online travel agency/sites

APAC business travellers book through 
external platforms in search of 

convenience and better information

60%

65%

58%

53%

53%

1%

Booking direct

More convenient

Better information

Better prices

Brand loyalty

More options

Other

(Top benefits among those who like to use each tool)

Beyond technology, business travellers want more travel guidance from their companies. The training topics they would 

find most valuable are how to stay safe while travelling (53%), how to prepare for a trip (49%) and how to cost effectively 

book travel (44%). 

Business travellers are using a variety of travel 

solutions, and the reasons for their preferences 

primarily center on convenience and better 

information. More than two-thirds (68%) use an 

online travel agency, outdistancing the global 

average (57%). Other tool use includes dealing 

directly with an airline (53%), using online booking 

tools (47%) and their company’s travel agency (42%). 

Q5

While business travellers are partial to different types 

of tools, they tend to be aligned in their reasoning. As 

a group, APAC business travellers most value 

convenience, better prices and better information. 

This speaks to the need for an integrated resource 

that provides the value-adds they want, along with the 

flexibility to book through various preferred channels.

1) APAC business travellers like to use online travel 

agencies and sites for convenience (68% vs. 

61% globally), better prices (67% vs. 62%) and 

better information (65% vs. 60%). 

2) APAC business travellers like to use online 

booking tools for their better information (73%), 

better prices (69%) and convenience (69%).

3) APAC business travellers like to use their 

company travel agency for convenience and 

better information (each at 63%) and ability to 

talk to a real person (56%). The latter two far 

exceed global averages of 51% and 46%, 

respectively.  

4) APAC business travellers like to use direct 

booking with an airline, hotel, or car rental 

company website or app for better information 

(65% vs. 56% globally), convenience (60% vs. 

56%) and better prices (58% vs. 54%). 
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Technological solutions can bridge the gap from current unsatisfactory travel conditions to meeting employees’ 

expectations. Providing the means to more efficiently execute procedures and mitigate risk would benefit the 

employees and company as well as restore trust.

The key takeaways from this survey are:

• Business travellers want their safety to be priority. Business travellers have highlighted the importance of 

their position through the actions they take in the name of safety and security.

• Employees want flexibility in booking their business travel. Business travellers want to choose from a 

variety of methods in order to maximise the benefits. 

• Technology travel decisions must be aligned to business needs. Business travellers want the most 

efficient and effective travel solutions, and companies owe it to their staff to provide them.

• Better travel solutions make for more satisfied employees. Companies are constantly seeking means to 

retain employees and alleviating business travel stress is a positive response.

Conclusion 
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